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Summary on the Make it Reel b Young
PeopleOs Health Resource Film Project

1) What was it?

¥

¥

Young people across the city created short OTVO adverts on three chosen healthy lifestyle
issues: smoking; healthy eating; physical activity.

These were then packaged as a free DVD resource for adults who work with young people in
Hull.

2) Why did we do it?

¥
¥

OChoosing HealthO specifically wants the health field to learn from the success of advertising.
Young people can communicate more directly with other young people.

Working creatively allows them to Oget the message acrossO in exciting and therefore engaging
ways.

3) How did it work?

¥ Needs assessment showed the project was viable.

¥ All schools, youth groups, youth agencies in Hull were contacted and invited to enter.

¥ 8entered. 110 young people took part.

¥  Phillip Lofas (Project Lead) linked with all groups - leading the production work and running
sessions.

¥ 27 films were produced.

¥ These were packaged into a resource DVD.

¥ This was launched at a special presentation evening with local media professionals.

¥ 500 DVDOs were initially printed and distributed.

¥ Evaluation of these - active and on-going.

4) Outcomes

¥ 235 DVDOs distributed to participants.

¥ So far -280 distributed to schools, youth workers, school nurses, youth agencies etc.

¥ 200 extra DVDOs ordered.

¥ Benefits to the young people taking part seen as high by participating agencies.

¥ Benefits spread across to personal academic achievement raising aspirations.

¥ Early success in showcasing: Hull Big Screen for two weeks. Co-operative Young Film Makers
Festival b National Media Museum, Bradford.

¥ Presented as example of local good practice at Specialist Schools and Academies Trust.

¥ Presented at the national Creative Connections Conference.

¥ Featured at Hull Youth Parliament to 150 youth delegates, Feb 08

¥  Smoking adverts featured throughout National No-Smoking Day (March 12™ ©08on BBC Hull
Big Screen

¥ Further showcasing secured.

¥ Initial feedback from DVD evaluation questionnaires extremely positive.

¥ No Smoking adverts now online at www.smokesnojoke.com
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Make it Reel 2 continues the work made by the first project. This time, young
people are making short films rather than OadvertsO. This allows the

exp loration of the chosen health areas in more detail for the young people
involved. Narrative and storyline are more in ~ -depth.

The health areas are:

1) Transition from primary to secondary*
2) Alcohol abuse
3) Emotional and sexual health+

* Students at a special school have made a film about leaving Ospecial schoolsO as most
pupils remain at the same school for their educational life.

+ These films are focusing on the emotional side of relationships for young people and
how this affects sexual activity rather  than looking at the physical aspects of sexual activity.

The main idea behind both projects is to allow young people to work

creatively Bproducing art work (in this case, film  -based) which speaks
directly to other young people at an affective/ emotional level. This is more
effective in changing attitudes and thus behaviour than a cognitive/

information based approach.

It uses the techniques of Oemotional marketing® which is so highly effective

for the advertising industry but putting this to good use.
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